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The Next Opportunity to Make Headway
 

‘Everything does not change in chocolate when nobody is looking and does change back, when somebody looks.’

E. (Erik) van der Kooij, FeelingEUROPE Foundation

Resonance in the form of a compilation of information and to show notions and views, that keeps citizens busy.
FeelingEUROPE fosters and guides European values and affairs to achieve more understanding and involvement with the aim to advance prosperity and wellbeing. For that purpose the desk promotes (knowledge about) European values and affairs, takes position as nexus between citizens, institutions, Europe, her identity and everything that is related in wider sense, mainly concerning cultural, philosophical and political fields. But also economical and technical fields are at stake. Furthermore, the desk does research work, delivers resonance and keeps up a website.
The foundation is an exponent from the conferences 'Europe, a Beautiful Idea' (5th) and 'The Sound of Europe'. 


FeelingEUROPE Foundation, established at Wassenaar 5-12-2007, Commercial Register The Hague number 27308610. 



The Next  Opportunity to Make Headway
PROLOGUE
‘Innovation is one of the cornerstones of Europe’s knowledge-based economy. The EU 2020 strategy defined the “Innovation Union” as one of the flagship initiatives that are needed to guarantee and strengthen the EU’s position in an increasingly globalized world.’
Ernst &Young (E&Y) invited the business community to a summit on how to develop policies that will engage and stimulate innovation and entrepeneurship within the EU. For, as global competition intensifies and the traditional sources of advantage diminish, there is a danger of the edge becoming the core.
A study by Ernst & Young and the Centre for European Policy Studies (CEPS) will provide data and insights to feed the discussion and break-out sessions during the summit.
 
E&Y writes:
‘Innovation is the key for the future of the EU as a competitive market, as well as for the survival of European businesses and the recently released ‘European Innovation Scoreboard’ revealed that the EU has lost one fifth of its world share in R&D since 2005. 
The clock is ticking as emerging economies like Brazil and China are rapidly bridging ‘the innovation gap’ between themselves and the EU and at the same time, Europe is losing more ground to the US and Japan’. 
---
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The Next  Opportunity to Make Headway
- Innovation is a hard and less glamorous task of making discoveries socially and commercially useful -
INTRODUCTION

If Europe wants to become a global player, it has not only to satisfy values that can serve world-wide, but has also to dispose of a strong economy, a solid foreign policy and a proper policy for security, equipped with instruments to prevent conflicts. 
Challenges however, are enormous.
Several months ago, during ‘The State of the Union’, Herman van Rompuy advocated to build a viable Europe’ through focussing not only on prompt priorities but also on an overall strategic direction for European policy-making. More (social and economic) cohesion and more governance is inextricably bound up with this. 

We are in a period of development to a new reality. Already years ago there was an opportunity to smooth a new way forward. Instead doing so, a financial crisis broke out and an important opportunity to smooth got lost. 

Now we have to pay attention that we will not lose more of our achievements and we have to invent, start up and accelerate new directions too.   


For a (up)rise and security of our prosperity and well-being, constant working on a strong economy stays necessary. Innovation is a credo for that and so is more (digital) technology. This means other structures of cooperation and new political, economic and social circumstances. Our life and physical, mental and virtual environment will change too: in the mean time flexible workplaces are established and announced is already a change of notion in date and place. Responsible societal innovation, which is social well thought out, including ethical issues and aspects should be part of the changes.
Europe is still a powerful bloc, but environmental questions gain more and more greater importance in all aspects of our lives. Therefore we have to ask ourselves great and important questions to secure our posperity. Where will innovation come from and makes its greatest effort? Which sectors and countries are positioned for economic growth? And how about labour productivity, taxes, subidies, location, infrastructures, knowledge, manufacturing, people? 
Chances are not only for health (e-healthcare), water & food, energy (mobility & buildings), but also for technologies in most divergent practices and for new paradigms for money and financial markets too (due to budget deficits and surplusses, a reserve currency, better balance of the global economy, underlying assets).

But where to begin for a new renaissance? With people with specific bumps? Governance (interaction between governments, business, research)? Conditions? Drivers? Sectors? Limits and barrieres? And on what notions and values founded? What is needed, what is already present? What do we want to achieve? And what else?
Looking back ages, we experienced transitions, discoveries and inventions: the wheel, iron, lavatory, calculator. Technical renewals from Copernicaans’ astronomic system, the invention or introduction in Europe of printing-press, paper, compass and gunpowder. All of this did increase prosperity for many people, resulting in the ‘1870-era transition’ to our present mass-society.
Discussions can only be touched on great and important subjects through broaden the spirit on innovation and to advance brightness of the minds of people. A renewed ‘Believe in progress thinking’ is needed and together with presence of an open and transparant space with easy and affordable access to adopted prudent theories, systems and frameworks, facilitated by government, business, institutions and consumers, will help to achieve goals.                                                                                                                                                                                                                            
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Our thinking regarding ideas "usually advances by a succession of small steps, through a fog in which even the most keen-sighted explorer can seldom see more than a few steps ahead. Occasionally the fog lifts, perspective is gained, and a wider stretch of territory can be surveyed - sometimes with startling results." In the wake of a big idea - one capable of lifting the fog that we have been operating in - we don't see the world in quite the same way anymore. Our approach to thinking about an issue gets rearranged. Perspectives shift, fragments of ideas fit together in ways we didn't think about previously. All this can come from an idea - one that is not a small step, but rather a big leap! Ideas of this type are rare, but when they appear on the scene they can certainly make themselves known.

Sir James Jeans, 1943 book Physics and Philosophy
CONDITIONS

Without conditions, no proper innovation. To become more innovative we need to have the disposal of:

· bright minds

· drivers

· leadership & governance (equipped with general and personal aristocratic leadership qualities: natural drive and inspiration, presence of holistic vision, having ability to enter into alliances and the art to combine)
· fairness & unselfishness (fair competition of ideas / properly embedded in society / EPO (European Patent Office) 

· academic freedom & independence, within the convention of science. No pressure

· scientific research & knowledge (criteria: clarity, accuracy, possibility of verification, consistency, free of subjective influences and in such a manner that mistakes can be found)
· money (EU-2020 strategy: Barcelona R&D-norm 3% of the EU’s GDP – public and private combined - to be invested in R&D/innovation)

· favourable circumstances (e.g. common standards)
· evaluation and results 

· patent policy
· creativity

· ways to implement innovative activities (commercialization, enterprises, financing, marketing) 


BRIGHT MINDS
‘Out of the box thinking’, creativity, designers and man with specific bumps, can drive critical change shift in leadership, habits and behaviours to develop new thinking, frameworks, models, and tools for growth and innovation, rooted in sustainable values. In doing so, theories of higher topics can strengthen. Therefore we have to draw out latent talents, facilitate further development of education, activate people’s brainwaves to let see that inventing, discovering and finding is inspiring and creative and that these capacities deliver an enormous contribution to prosperity. 
DRIVERS

It is to be expected that innovations are coming into existence in connection with population growth, climate change, energy, social aspects, (resource) scarcities (water & food, energy, raw materials and mineries) and because people want it due to their drive for progress.
GOVERNANCE

To clear a good way for innovation, we have to bring together great minds and organizations, converge drivers for innovation, draw up the landscape of sectors and tools, to take into consideration conditions, recognize and solve barrieres. Moreover, an ongoing interaction between governments, business, research, consumers is desirable, as periodical feedbacks on necessary conditions, availability of tools, considered sectors, experienced limits & barrieres and results are.  

Patenting and an International Finance Facility for Innovation (Millenium Goals) are also part of the steering. 
In order to keep our prosperity, we need increase of knowledge intensity concerning the development in the chain of production of goods and services: more research, more import of knowledge migrants, more money (by subsidies and another allocation of taxes) for innovative projects and interaction between bright minds, government, business & industry, ambassades, research, consumers.
Steering and contributing is certainly a role for governments in order to create circumstances (subsidies and taxes), to facilitate a smooth way for implementing, to support business’ (with embedded R&D-policies) production sellings and consumers’ purchases.
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A good example that strengthened European business is the SBA (Small Business Act). The act was adopted in June 2008, which act reflects the Commission´s political will to recognise the central role of SME´s in the EU economy and for the first time puts into place a comprehensive SME policy framework for the EU and its member states. It aims to improve the overall approach to entrepreneurship, to irreversibly anchor the ´Think Small First´ principle in policy making from regulation to public service, and to promote SME´s growth by helping them tackle the remaining problems which hamper their development.  


Between 2008 and 2010, the Commission and EU Member States implemented actions to alleviate administrative burden, facilitate SMEs’ access to finance and support their access to new markets. Although most initiatives foreseen by the SBA have been initiated, a review of implementation so far reveals that more must be done to help SMEs. (see the European Commission’s review 22-02-2011). National Chambers of Commerce are familiar with the Act.
Organizations
Nowadays, many organizations contribute to bring in more innovation. To name some: the EU, E&Y, CEPS, EIT, OECD, Rathenau, WFF, KPMG and World Economic Forum are good examples for that. 
· European Commission: 
· A target for the EU in 2020: R&D / innovation.  

· Eurostat pocketbooks: Science, technology and innovation in Europe. This publication draws a comprehensive picture of the 
                                Science, Technology and Innovation activities in the European Union as carried out by its people, enterprises and governments. It
                                provides the reader with statistical information to appreciate the evolution and composition of science and technology in Europe
                                and its position with regard to its partners.
   
            The pocketbook is divided into seven chapters among which: Government budget appropriations or outlays on Research and 
            Development (GBAORD) / R&D Expenditure / R&D Personnel / Human Resources in Science and Technology / Innovation /
            Patents / High-technology http://ec.europa.eu/eurostat (European Commission / Science, technology and innovation in 
            Europe, Luxembourg: Office for Official Publications of the European Communities, 2009 (Theme: Science and technology, 
            Collection: Pocketbooks ISBN 978-92-79-12347-4, ISSN 1830-754X)

· Single Market Act (SMA). To make it easier for business, consumers and employees to operate across borders. In 12 areas 
            expected to outline concrete proposals: European patent, streamlining public procurement, taxation, better support for SME’s,
            moves to encourage  electronic commerce;

· Europe's Digital Agenda (http://ec.europa.eu/information_society/digital-agenda/index_en.htm).
· 2009: European Year of Creativity and Innovation (http://www.create2009.europa.eu/index_en.html)
· www.EY.com/newglobalmindset: 
      The new globalmindset -> important insights into how diversity can drive innovation. Harnessing the energy of diverse viewpoints can be a powerful force for bottom line success in the global business area;

· CEPS:
· A new approach to innovation policy in the EU (= including chapter on governance - problems of implementation and coordination
                in the EU’s multi-level system, regulation, juridification);
· And the Questionnaire after on innovation policy: for collecting industry views on the future directions that policy should take in 
               order to stimulate innovation and progress in European countries / innovation policy and its effects has to be improved / number of
               patents, European patent policy a way to help to generate innovation / how much competition versus how much investment
               incentives / using tax – and fiscal incentives / bringing labour to the people (to Portugal, Greece, Spain, (North-)Africa) / no
               centralization of innovation policy, but support, coordination and covering;
·   European Institute of Innovation and Technology (EIT)
· OECD: 
             ‘empowering people to innovate, unleashing innovations, creating and applying knowledge, applying innovation to address global and 

              social challenges, improving the governance and measurement of policies for innovation’. 

· Rathenau Institute (www.rathenau.nl/en.html)
                             (science & technology).  

· WFF (World Foresight Forum, www.worldforesightforum.org/)
            (levels: themes, topics, drivers, within as well as interrelated, see roadmap for future generations - drivers, challenges and policies). 

            Strategic challenges: global power shifts, financial crisis and resource scarcity.
            One of the breakout sessions during the World Foresight Forum was called 'Technology for innovative solutions' and did fit within the

            topic 'Science & Technology'. In only half an hour a small group of participants designed a model from out zero in order to be able to
            innovate, to steer innovation and to conditions that can come to break-throughs.
            During inventive discussions and argumentations it appeared that there was plenty of enthusiasm, motivation, insight and response to lay 
            down notions for a (complex) model.
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Follow-up WFF
'Technology, the tool for humand kind, 'can solve anything'. We need inventors, talent, high education, smart skilled people, call it an 'engeneer society'. Research is required. Around us, there are numberless phenomenia, which will steer a further cause of things: banking processes are lacking, population growth, demands for rescouces, political will influence the process. 
We also need to use more our human spiritual capacities and organs of senses, such as imagination, creativity, to be able to exchange, to build, connect, discuss, see, hear, learn and to handle multidiscipline way of thinking. Parts from social and moral fields should also be bound up within innovation-processes. 

Not only effects on behaviour came up for discussion (suggested was to adapt behaviour before new things will occur), but also to  take innovation up in business-models and to focus on small regions. However, there are also difficult sides. Opposite vested interests (oil, labour, etc.) can create obstacles, by which implementation will be hampered. Suggested was to integrate feed back loops (self and to others). In this connection, also insecurity (e.g. concerning ict - cyberattack) was discussed. Smart usage to change and to achieve the aimed sustainable result, is therefore a need, including a deep and common integration of innovation, including communication on the matter and culture awareness. 

Some present drivers, which will trigger innovation, are internet (cloud computing) and the internet of things, 'cities hub' (economic growth, cleaner (low emissions and safer), quantity of raw materials, healthcare (innovation can achieve both same level and lower costs) and availability of and access to money. 
· KPMG (in Financial Times 21-04-2011)
‘Integrating consumers technologies into business strategy. I-pads intuitive interface, cloud capabilities of today’s apps stores, driving adaption of mobile devices, collaborative software changes the way executives plan their future strategies, from office laptop to smartphone, to have pc or any device between unprecedent connectivity, cost benefits for migrations (can be managed centrally)’. 

· World Economic Forum

Power shifts, uncertain economic recovery, population growth, inequality, shortage of resources. Technologies for a new wave of economic growth, based on technologies, products and services in eco efficiency and healthcare, transportation, people empowerment.
Sectors & tools 

Focussing on above mentioned drivers to innovate, acting is necessary on policies for population growth, climate change, social aspects, (resource) scarcities (water & food, energy, raw materials and mineries).
Innovate policies should be present in:

· food & agriculture (CAP), water, health (e-healthcare, smart medicines), intelligent environments, artificial life
· energy & climate. Eco innovation WWF/ERDF: CO2 storage, buildings & mobility (60% of energy consumption by heating, cooling, lighting 
        and transport). Green technology innovations (effective solar panels, new biofuels, new long-life batteries), energy-saving lightbulbs / light- 

        emitting diodes, electric cars (nuclear-power). Greenhouse gas emissions 20% (or even 30%, if the conditions are right) lower than 1990. 
        20% of energy from renewables and 20% increase in energy efficiency.  Micro generation schemes. Consulting & cooperating with energy 
        companies. Conformable formats, standards & definitions. www.Vauban.de
· new paradigms for money and financial markets (e.g. new technologies for equity markets, T2S, legal, tax accounting);
· technologies, hydrogen, bio, ict, nano through which physical properties of matters changes by reducing below 100 nanometer (in 
        suncreme, selfcleaning windows, coats that automatically become a raincoat when it starts to rain, probes by which it become possible to 
        save millions of gigabytes on one harddisk), neurochips, glassfibre (investment by private sector should be stimulated),  tomtomisering, 
        websibisioism, speeddates, screening and migration technology, total body scan, gene-history, quantum computing, smart robots. 


But: are we taking things easier nowadays if we hand over information to institutions and ngo's? Was permission given if information was used for other purposes than aimed? How about the law? 

A new culture is rising and the development cannot be stopped. But what with moral and ethical aspects and the influence on limits of technology? 
LIMITS & BARRIERS / RISKS
· societal, ethical, juridical and political aspects (checked by specialised institutions)

· fear for unusual themes;
· mentality of people: how using the innovations?

· Religion;
· resistance, vested interests; 

· powershifts, demographics, climate change, global financing system, scarcity;
· growth built on historically cheap debt. Energy, food, labour and raw materials has faltered in the face of turbulence in the financial markets 
        and the first effects of natural resource constraints leading to increased energy and food prices;

· innovation-funds to pay extra, were omitted by the European Commission, due to austerity measures by member states
· some catastrophes (Japan) did undermine chains, especially in the sector of technology;
· US-housing market;
· uprises in the Middle East (oil price);

· Europe’s split.
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